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Hello, my name is Juliette. I’m the director of Two Magpies Media, and this is my copywriting portfolio. 

For over 20 years I’ve worked as a copywriter, editorial consultant, journalist, brand strategist and PR. I write for national magazines and newspapers, award-winning B2B 
publications and once had a football column in The Guardian. I’ve also edited and produced a magazine for a Premiership football club. 

Although I started out writing about football (winning an award for it in my first year of journalism, no less), I soon found myself covering Formula One, music, film, fashion, 
interiors, drone technology (really), gardening and just about everything in between. Find out more about my editorial work here: www.juliettewills.com  

As freelance senior copywriter with Brighton agency Killer Creative I’ve written brochure and magazine content for travel clients such as Virgin Holidays, Neilson Adventure 
and Nobel Caledonia. When Killer moved into the charity sector in 2015, I went with them and it became my specialism, too. 

My brain sorts out the words for fundraising guides and packs, email marketing, direct asks, virtual events, sponsored runs, new business pitches and everything in between. 
Clients I’ve worked with include Age UK, The Stroke Association, Mencap, Blood Cancer UK, The Trussell Trust and the NSPCC. Killer send me a brief, I read it, words come 
out, my tea gets cold, those words get put with pictures back at Killer HQ and the client does a happy dance. There’s a bit more to it than that, but you get the idea. They’ve 
developed some of the most successful fundraising products of all time and helped to raise over £50 million in donations in the process, so I must be doing something right. 
Oh, and if there’s a world record for ‘fewest client amends’, it’s got my name on it.  

Alongside fundraising copy I write print and digital features for customer magazines in the property/lifestyle sector, as well as sponsored content for The Guardian and 
anyone else who needs me. 

In 2021 I decided it was time to put all my experience with words to good use and set up my own one-stop creative shop. Two Magpies Media offers editorial consultancy, 
marketing, brand strategy, website and logo design, and all the content you can shake a stick at. If you need to get the word out about your charity, your product or even 
yourself, we’ll help you do that.  

We’re a small team of business-minded creatives with bucketloads of industry experience. We know what we’re doing, and we do it well. What’s more, we offer big agency 
skills at small agency prices. 
 
Head to www.twomagpiesmedia.com and find out how we can help your business take flight.  

http://www.juliettewills.com
http://www.twomagpiesmedia.com
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Neil’s story 
Neil McDonald, 40, has su!ered with arthritis for more than 20 years

In the mid-90s, I was working at sea in the 
merchant navy and training as a helicopter 
pilot when the lower back pain I’d had on 
and o! for a few years suddenly became 
intolerable. Unable to continue "ying, I 
took a junior deck o#cer’s job on a cruise 
ship where I met Jill, who was part of the 
children’s activity team. We came ashore 
together a month later.

I worked in IT for a while, but the pain 
completely "oored me and eventually 
I couldn’t work at all. The $nancial 
strain was immense; we had two young 
daughters and Jill was doing everything: 
running the house, looking after them and 
working. Eventually, we decided we could 
no longer go on with our relationship; 
I moved out of the family home in 2010 
and sank into a deep depression. I would 
have done anything to end the pain. I felt 
like I was being skewered slowly through 
the hips with a red-hot poker, and even 

L
iving with arthritis doesn’t just 
a!ect a person’s body. Pain can 
lead to depression and anxiety 

– which in turn makes the pain worse. 
It’s a vicious circle, but many of us are 
afraid to tell our friends or family that 
we’re unable to cope, so we miss out on 
the help we need. 

My pain is invisible – I don’t use a 
walking stick because it doesn’t help, so 
cars don’t slow down for me, people still 
push past me to get a seat on the train 
and even my friends are oblivious to 
the pain I’m in because I don’t look like 
I’m su!ering. I don’t complain because I 
don’t want to bore anyone with the truth, 
because, frankly, it bores me. According 
to research by the charity Arthritis 
Research UK, 81% of people with severe 
arthritis feel they’re a nuisance to their 
family; hardly surprising when you can’t 
do the simplest of tasks unaided, and 
all the more galling when this hits you 
in your mid to late 20s, as ankylosing 
spondylitis, also known as in"ammatory 
spinal arthritis, generally does. 

On a bad day, the pain is indescribable 
– for almost a decade, on and o!, I could 
barely move my head due to the searing 
pain caused by the fused vertebrae in my 
neck, and the crushing ache around my 
ribs meant I had trouble drawing breath. 
Some days I could only crawl from room 
to room. The emotional impact of my 
disease on my family was enormous; 
they felt completely helpless and my dad 
was so worried about me he became ill. 
Even my brother’s A-level results were 
a!ected. The ripple e!ect of a disease 
such as this is truly astonishing.

Arthritis can be a destructive beast of 
a condition at its worst, so little wonder 
that its devastating e!ects are felt not 

My family never gave up on me

Journalist Juliette Wills has lived with in"ammatory spinal arthritis for 
18 years. In part three of a six-part series, she meets other people living 
with arthritis in order to challenge misconceptions and reveal the true 
impact of a condition that a!ects more than 10 million people in the UK

LIVING WITH ARTHRITIS

PAID FOR BY

To $nd out how 
arthritis a!ects us 
all and why Arthritis 
Research UK is raising 
awareness, visit:   
theguardian.com/
nations-joint-
problem 

only by the patient, but also by the 
people closest to them.

Liam O’Toole, chief executive o$cer at 
Arthritis Research UK, says: “Arthritis is a 
major public health issue, yet you rarely 
hear it talked about. We want wider 
society to understand the reality of the 
condition, so the needs of people with 
arthritis will be better understood.” 

lifting my foot o! the "oor would have 
me screaming in agony. I barely ate and 
couldn’t even get dressed without help, 
but Jill never gave up on me. It took two 
years to $nd a treatment that worked; 
I wasn’t pain-free, but I was a lot better. 
I embraced it by putting myself through 
law school and gaining a 2:1 degree last 
year. My tutors were very supportive, but 
it was the hardest thing I’ve ever done. 

My relationship with Jill eventually 
got back on track and I moved back into 
the family home in 2015. There are times 
when I’m too tired, or in too much pain, 
to do all the things my daughters (aged 
nine and 12) want to do, and I’m often 
so exhausted I’m in bed before they are. 
I want them to have happy memories of 
their childhood and their dad, so I try my 
best for them. It’s the least I can do – they 
never gave up on me, and they’re the 
reason I’m here today.

‘The pain !oored me and I couldn’t work. 
The strain was immense … We could no 
longer go on with our relationship’
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It’s holiday season again, so we look at simple 
ways to manage your condition, making your 
time away easier and less stressful
WORDS: JULIETTE WILLS

s exciting as it is when 
you finally reach the 
beach, going on 
holiday can be very 
stressful. It’s 
particularly daunting 

for those of us with painful, debilitating 
conditions such as arthritis and we 
may feel that staying at home is an 
easier option. Well, I have ankylosing 
spondylitis, scoliosis, ulcerative colitis 
and fibromyalgia, yet – in the past year 
– I have travelled to New York, Venice, 
other parts of Italy, and France. It’s not 
easy by any means, but it is possible if 
you plan ahead and do your research.

Holidaying in the UK
It’s often a better idea to book into 
a big hotel than a B&B. Larger hotel 

chains are more likely to have a steam 
room/sauna, which can help ease 
aching joints after a day out. They will 
also have disabled parking and most 
will have ground floor bedrooms with 
disabled facilities. Rooms will usually 
have a mini-fridge, which is essential 
for keeping medication cool. 

Consider taking the train rather 
than driving. You can relax with a book 
and get up to stretch whenever you 
need to; you can’t do either if you’re 
driving! If you do drive, plan some 
pleasant rest stops along the way.  
You could, for example, take a 
10-minute detour to have lunch at a 
country pub, rather than just stopping 
at a motorway service station. 

It sounds obvious, but avoid very 
hilly places. Cornwall, the Lake District 

and the Isle of Wight, for example, 
are all popular holiday destinations, 
but they’re not very disabled-friendly; 
neither are coastal destinations with 
pebble beaches. 

There are, however, plenty of 
beautiful places with sandy beaches 
– try Dorset or Su!olk, or go for a 
city break instead, to somewhere like 
Brighton. There’s lots to do, a great 
promenade to stroll along and plenty 
of outstanding disabled-friendly hotels 
and restaurants.  

Getting travel insurance
If you go abroad, don’t underestimate 
the importance of travel insurance 
– and don’t be tempted to leave out 
vital information in the hope of getting 
a cheaper deal. You must declare all of 

Hooray for

the holidays!

your medical conditions; failure to do 
so could result in a claim being refused. 

Apply for the European Health 
Insurance Card (EHIC) if you’re 
travelling to another EU country.  
It doesn’t replace travel insurance,  
but can give access to local  
healthcare free of charge or at 
a reduced cost. You can get one 
here: www.nhs.uk/NHSEngland/
Healthcareabroad/EHIC. Try  
www.medicaltravelcompared.co.uk  
for insurance companies that  
specialise in people with pre-existing 
medical conditions. 

Travelling with medication
Always keep clearly labelled 
medication and any medical 
documents in your hand luggage 

(you’re allowed to carry essential 
medicines of more than 100ml in your 
hand luggage, but you need supporting 
documentation from a relevant medical 
professional, eg. a letter from your 
doctor or a copy of your prescription. 
Drug providers, such as Healthcare At 
Home, will also be able to supply you 
with this). Airport sta! might need 
to open the containers to screen the 
liquids at the security point.

The National Ankylosing 
Spondylitis Society recommends 
taking double the amount of 
medication you'll need for your  
trip, and putting one set in your hand 
luggage and the other in your  
checked-in baggage, if possible. 

If you are travelling with anti- 
TNF drugs, which need to be kept  

cool for the duration of your trip, you 
can purchase travel cool bags here:  
www.medactiv.com

Avoiding sunburn
Some drugs, including those that  
treat arthritis, can increase the skin’s 
sensitivity to the sun, which means you 
will be at higher risk of burning. 

Among these medicines are non-
steroidal anti-inflammatory drugs 
– such as ibuprofen and Plaquenil 
(used to treat lupus and rheumatoid 
arthritis) – along with  sulfasalazine 
and methotrexate. Check the ‘side 
e!ects’ notes for your medication to 
see if this applies to you. 

Apply a high sunscreen – at least 
factor 30 – and sit in the shade, if 
possible, between midday and 4pm.  

me time

TIPS FOR A STRESS-FREE TRIP
Take the time to plan your journey in detail, to minimise stress on the day. 
How will you get to the airport? Where will you park or be dropped off? 
When and where will you eat, or take your medication? Travel light –  
re-packing several times, if necessary – until you are sure you have 
everything you need, and nothing that you don’t. Consider buying travel-size 
toiletries in duty free to save space.

!  If travelling by plane, find out where the Blue Badge parking zone is – and 
remember to take your badge out of the car if you will need it on your trip. 
Each airport has a system for this, so read up about it before you go. 

!  Call the airline or tour operator at least 48 hours in advance of your trip 
if you require assistance. This could be for the loan of a wheelchair, help 
on and off the plane, or simply taking the special assistance buggy to the 
departure gate if you find walking long distances painful. 

!  Don’t be afraid to explain your condition if it’s not immediately obvious. 
For example, I find queuing excruciatingly painful, I can’t manage the 
15-minute walk to the departure gate, and I can’t lift my hand luggage 
into the overhead locker. However, I’m not in a wheelchair; nor do  
I use a walking stick. I explain – always with a big smile – that I have 
inflammatory spinal disease and ask if I may hop on the special assistance 
buggy to the gate, and have help putting my luggage in the overhead 
locker. Ground staff are extremely accommodating, and nothing is too 
much trouble if you smile and ask nicely.

!  It’s worth paying extra for speedy boarding and/or a designated seat just 
to make things easier. Book an aisle seat so it’s easier to get up and stretch 
when you need to.

!  Factor in time for a good rest once you arrive at your destination. It’s 
tempting to try to pack too much in, so pace yourself on days out and 
allow time to sit, hydrate, and have a snack. Make sure whoever you’re 
travelling with really understands your needs and don’t try to keep up 
with what’s ‘normal’ – go at your own pace, and that way you’ll enjoy it. 
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